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Abstract
This study investigates the impact of promotional strategies and pricing on consumer purchasing
decisions for Emina products in Bireuen Regency. The research aims to identify how these factors
influence consumer behavior and their decision-making process regarding beauty and skincare
products.
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INTRODUCTION
In the competitive landscape of the beauty and skincare industry, understanding the factors
that influence consumer purchasing decisions is crucial for brands to develop effective marketing
strategies. This study focuses on Emina, a popular beauty product brand in Indonesia, examining
how promotions and pricing affect consumer choices in Bireuen Regency.

LITERATURE REVIEW
The content of the literature review is a description/foundation of scientific theories related
to the subject matter of the study/research, written in Times New Roman 12 font. All theoretical
sources cited in this chapter must be listed in the bibliography.

METHOD
This research employs a quantitative approach using a survey distributed to 200 respondents
in Bireuen Regency. The survey includes questions on respondents' perceptions of Emina's
promotional activities, pricing strategies, and their impact on purchase decisions. Data analysis is
conducted using statistical methods to identify correlations and trends.

RESULTS AND DISCUSSION
Contents Results and Discussion
The findings reveal that promotional activities, such as discounts and advertising,
significantly impact consumers' purchasing decisions for Emina products. Respondents indicated
that promotions enhance the perceived value of the products, making them more attractive.
Additionally, competitive pricing plays a crucial role in influencing purchase intent, with lower
prices leading to higher purchase likelihood.

DISCUSSION

The results suggest that effective promotional strategies and competitive pricing are essential
for influencing consumer behavior in Bireuen Regency. Brands like Emina can leverage these
factors to enhance market penetration and customer loyalty. The study highlights the importance of
aligning promotional activities and pricing with consumer expectations and market conditions.
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CLOSING
Conclusion
Promotions and pricing are critical factors affecting consumer purchasing decisions for
Emina products in Bireuen Regency. Brands should focus on creating attractive promotions and
maintaining competitive pricing to influence consumer behavior positively. Future research could
explore additional factors, such as product quality and brand reputation, to provide a more
comprehensive understanding of purchasing decisions.

REFERENCES

Amiruddin Hasan, Nurhasanah Nurhasanah, Martahadi Mardhani, Khairul Aswadi . (2023).
Creative Industries And Regional Economic Growth: Time Series Evidence From Aceh,
Indonesia. Journal of Economics Education and Entrepreneurship Vol 4, No 2 (2023)

Asrida, A., Simahatie, M., Elfiana, E., Zahraini, Z., & Mangkuwinata, D. S. (2022). SWOT
ANALYSIS AND MARKETING STRATEGY TO INCREASE HOME BUSINESS
SALES VOLUME. Jurnal Ekonomi, 11(03), 1492-1495. Retrieved from
https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/908

Aswadi K., Jamal A., Syahnur S., Nasir M. 'Renewable and Non-renewable Energy Consumption
in Indonesia: Does it Matter for Economic Growth?', Int. J. Energy Econ. Policy, 13:
107 (2023).

Azhari, A., Kamaruddin, K., & Simahatie, M. (2024). Strategi Penciptaan Lapangan Kerja Pada
Sektor Umkm Di Indonesia. Ekonomika : Jurnal Ekonomi Dan Pembangunan, 16(1),
19-25. https://doi.org/10.51179/eko.v16i1.2655

Chadafi, M. F., Sofyana, N. N., & Chairani, Q. R. (2022). The Role Of Electronic Word Of Mouth
On Consumer Satisfaction And Its Impact On Reusing The Gofood Food Delivery
Service Application In Medan City. Jurnal Ekonomi, 11(03), 1050-1058. Retrieved
from https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/827

Chadafi, M., & Kamaruddin, K. (2021). Pengaruh Citra Perusahaan Terhadap Kepercayaan
Konsumen Dan Dampaknya Pada Keputusan Pembelian Online Di Marketplace Shopee
Di Kabupaten Bireuen. Egien - Jurnal Ekonomi Dan Bisnis, 8(2), 208 -.
https://doi.org/10.34308/eqien.v8i2.257

Intan nia, Fatanilam, Simahatie, M., & Chadafi, M. F. (2024). The Influence Of Service Quality,
Price And Product Quality On Consumer Satisfaction In Digahouse Bireuen District.
Medan International Economics and Business, 2(1), 780-790. http://jurnal.um-
tapsel.ac.id/index.php/martabe/article/view/10575

Malik, 1., & Murni, M. (2022). Pengaruh Ekonomi Digital Dan Perkembangan Teknologi Terhadap
Kinerja Penjualan Home Industri Terasi Kota Langsa. Egien - Jurnal Ekonomi Dan
Bisnis, 11(02), 322 -. https://doi.org/10.34308/eqgien.v11i02.965

E. Rahmayanti, N. A, L. Maryasih and D. H. Achyar, "No Woman, No Tax Avoidance? A Study
on CEO Gender in Indonesia," 2022 International Conference on Sustainable Islamic
Business and Finance (SIBF), Sakhir, Bahrain, 2022, pp. 25-29, doi:
10.1109/SIBF56821.2022.9939674.

Mirza, M., & Yanna, S. . (2022). Pengaruh Kualitas Pelayanan Terhadap Kepuasan Wajib Pajak
Dalam Pembayaran Pajak Kendaraan Bermotor Pada Kantor Samsat UPTD . Lentera :
Jurnal llmiah Sains, Teknologi, Ekonomi, Sosial, Dan Budaya, 6(2), 31-34.

Nasution, A. A., Baginda Harahap, Zuriani Ritonga, & Nurjannah. (2022). The Influence of
Product Quality, Promotion and Design on Purchase Decisions for Yamaha Nmax
Motor Vehicles SPSS Application Based. International Journal of Economics (IJEC),
1(1), 01-13. https://doi.org/10.55299/ijec.v1il.6

Nurhayati, A., Fata, K., Yusrawina, Y., & Chadafi, M. F. (2023). Determinasi Daya Tarik, Physical
Evidence, Dan Viral Marketing Terhadap Minat Berkunjung Kembali Pada Objek
Wisata Hutan Lindung Kota Langsa Dengan Kepuasan Sebagai Variabel Intervening.
Nusantara: Jurnal llmu Pengetahuan Sosial, 10(10), 4906-4918.

UNEFA CONFERENCE
https://unefaconference.org/



https://unefaconference.org/
https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/908
https://doi.org/10.51179/eko.v16i1.2655
https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/827
https://doi.org/10.34308/eqien.v8i2.257
http://jurnal.um-tapsel.ac.id/index.php/martabe/article/view/10575
http://jurnal.um-tapsel.ac.id/index.php/martabe/article/view/10575
https://doi.org/10.34308/eqien.v11i02.965
https://doi.org/10.55299/ijec.v1i1.6

THE INFLUENCE OF PROMOTIONS AND PRODUCT PRICING ON
PURCHASING DECISIONS FOR EMINA PRODUCTS IN BIREUEN
REGENCY”

Ovi Satria®, Niswatul Khaira?, Khaira Maulida®, Nia Maulina*, Sri Yanna®

Simahatie, M., & Mangkuwinata, D. S. (2022). Swot Analysis And Marketing Strategy To Increase
Home Business Sales Volume. Jurnal Ekonomi, 11(03), 1492-1495 Simahatie, M.,
Aswadi, K., & Chadafi, M. F. (2024). Study of Accelerating Technology, Consumerism
and Credit Risk Issues. Medan International Economics and Business, 2(1), 1121-1130

Yusuf, M., Zalikha, Z., Ariska, E., & Mulyadi, M. (2024). The Influence of Taste, Price, Store
Atmosphere, and Service Quality on Consumer Satisfaction at Warkop Gb 2. JIM:
Jurnal limiah Mahasiswa Pendidikan Sejarah, 9(2), 465-472.
https://doi.org/10.24815/jimps.v9i2.30313

UNEFA CONFERENCE
https://unefaconference.org/



https://unefaconference.org/

